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1. Introduction

Upon the recent verbal presentation and subsequent discussions, the business owner 

has decided that the brand name is Formula Michael Scale Modelling and the logo should be 

able to explain the brand identity which is determination to accomplishment.  This report is to 

explain how the brand name, logo, and style guide be developed and be applied to various 

applications.  Social media campaign will be the first activity to be carried out after the 

completion of the media production.

2. Critical analysis

Based on the decision made, there was an analysis before producing the logo and the 

style guide.  Theories, ethics, and aestheic practice are examined when putting into action.

2.1 Theoretical background

During the verbal presentation, there explained the relevant theories such as selection 

of keywords, colour, and typeface.  The brand name, Formula Michael Scale Modelling, 

retains the keywords of the company, Formula Michael Scale Models and Workshop Limited.

The primary and secondary colour are warm colour based that represent the endurance 

required in models building.  The typefaces in use represent the free style talent on top of 

regular and rigid requirements in mix and match.

The ethical issues related to the brand name and logo have been considered during the 

analysis.  Discriminations in gender, race, age, religion were avoided.  In the other words, 

should a male model builder is selected to represent the brand, it would be a bad example.

Aestheic practice is essential.  Simple but clear is chosen to be core of the design.  

Warm colour, like the ray of morning sun light, develops hope to be success.

2.2 Production process and issues

In the course of media production, brand name was first decided.  Based on the brand 

name, logo was then developed.  Consideration has been made for two to three possible 

candidates.  Meanwhile, the issues are the applications in physical items and the cyber objects

on the Internet.  The warm colour on physical items are painted while the cyber objects are 

displayed based on combination of red, green, and blue lights.  Effort has been made on …
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3. Production

This part delivers the brand name and logo, style guide, and web site where examples 

of the applications are shown.  Then, the first social media campaign will be explained.

3.1 Brand name and logo

The brand name for selling scale models and associated services has been decided as 

Formula Michael Scale Modelling.  It was the first choice of the business owner and it reflects

the core value of the business.

The logo in line with the brand name is shown.

The reasons behind the design are simple but clearly reflecting the brand identity.  The

rigid typeface for Scale Modelling is to emphasise the fine alignment in building models.  The

free style typeface for Formula Michael is ...

3.2 Style guide

The style guide is shown.  It delivers how the brand name and logo be applied ...
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3.3 Web site

The applications of the brand name and logo can be found in web site and web pages; 

business cards and letterhead; indoor and outdoor signage; products and packaging; and also 

banners in trade shows.  For the selling of scale models on the Internet, the applications will 

be focused on electronic media.  A web site is developed and can be accessed from 

http://pm3826.wixsite.com/fmsm/ without password control.  Some of the screenshots are 

shown.

      Main page

The main page has logo which is simple and clear.  It is followed by the ...

                                    Products in the Our Collection

This part of the web page explains the collection and shows thumbnails of products.  

Consumers can click on the picture to go into the product detail page ...

Page 4

http://pm3826.wixsite.com/fmsm/


                                            Promotional video clip

                                                     Frequently asked questions

                                  Product details and order processing
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                                             Contact information

3.4 Social media compaign

The promotion during the launch of the web site is based on social media such as 

facebook, twitter, instagram.  Messages are posted by users to draw attentions to the web site. 

Examples are shown.

     Facebook posted on wall                                    Tweeted on Twitter
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4. Recommendations and conclusion

For future development, it is recommended to ...

As a conclusion, the project was successful and the business owner has ...
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